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Lost Cats. Found Cats. 



Sad Cats. Grumpy Cats. 



Parody Cats. 





Talking Dogs. 

•  www.youtube.com/watch?v=nGeKSiCQkPw  



Terrible Real Estate Agent Photographs. 



Terrible Real Estate Agent Photographs. 

•  Inexplicably bad property photographs 
•  terriblerealestateagentphotos.com 
•  1.7 million individual visits 
•  71,000 Tumblr followers 
•  5,000 Twitter followers 
•  4,000 Facebook likes 
•  Telegraph, Guardian, Sun, Mail, Independent, Evening 

Standard, Metro, Time Out, Mashable 
•  Reader's Digest 
•  Blog featured German and US TV 
•  Andy interviewed on Australian public radio 
•  RTE this month, Europe's biggest private TV channel 
•  Book launch mid-late Summer 



Social Mobility. 



 

Changing The Way We 
Communicate 



Re-Connecting. 

•  Functional MRI brain scans show how searching the 
Internet dramatically engages brain neural networks 

•  Left: Brain activity while reading a book 
•  Right: Activity while engaging in an Internet search 

* Source: Huffington Post 



 
 

Engagement 





To coincide with the Wimbledon 2013 men’s final, the 
NHS Lothian communications team drafted tweets to 
be sent out during the live match.  

#Wimbledon and #MurrayMound used, as well as 
@andy_murray in certain tweets. 

The tweets were sent out at timely moments, such as 
during Murray’s serves and when the game was in 2nd 
and 3rd deuce. 

Engage. Experiment. Measure. 



Response. 



174 retweets  

This message was available 
to followers of each person 
who retweet it. 

48,500 impressions. 

Most successful tweet. 



 
 

Audiences 



•  Traditional media 

•  Digital media 
 

Websites  Social networking   Devices 

•  Older people generally prefer to pick up the phone – 
or do they? 

Integrated Approach. 



•  Safety:  What impact of social media on some 
vulnerable people? 

•  Person with acute mental health issues revealed more 
about himself on Facebook than he should 

•  By not blocking him the NHS Board was able to keep 
the community mental health team advised, who put 
in extra steps to make sure he was safe 

Stay Safe. 



•  It’s where you are going, not where you are 
 
•  But how will get there? 
 
•  What will show where you’ve come from?  

Who  What   Where 
Why  When  How 

Engage. Experiment. 



Some free resources: 
•  Hootsuite or Tweeetdeck 
•  Google Analytics  
•  Social Mention: Monitor 100+, measuring influence over 

four categories - Strength, Sentiment, Passion and Reach 
•  Twazzup: Real-time updates; most active top influencers, top 

retweeted photos and links, and top 10 keywords related to 
your search 

•  Social Mention 
•  Facebook Insights 
•  Social Crawlytics (blogging):  Measure the effectiveness of 

the links as people share them in social media networks 

Measure. 



 
 

Outputs v Outcomes 







•  Comms2Point0 blog from @jamieofficer 
 
•  UK Food Standard Agency’s Social Media Manager 
 
•  Tracking norovirus outbreak 
 
•  Twitter keywords v Lab confirmed cases 

•  Initial findings suggest social media can help identify 
norovirus outbreaks much earlier than labs confirm 
the cases 

Proactive v Preventative. 



•  Potential to identify outbreaks of norovirus much 
earlier than before 

•  Share advice with those who might be affected, alert 
partners and industry, perhaps help to reduce spread 

Proactive v Preventative. 

* Graph: Summarises keywords where correlations were significant (at the 0.01 level) 



 
 

Get Social 



Start Small.  
 

Grow. Evolve. 
 

Be Brave. Be Authentic. 

Have Fun. 



 

Kenny McDonald 
 

@MarCommsKenny 
bletherandblogger.com 

marcommskenny@gmail.com 


